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ABSTRAK 
 Penelitian ini bertujuan untuk menganalisis pengaruh event 
inventiveness dan event appropriatenes late night shopping terhadap 
kenyamanan dan pengaruhnya pada kepuasan konsumen pada event late night 
shopping di Tunjungan Plaza Surabaya. 
 Teknik pengambilan sampel yang digunakan dalam penelitian ini 
adalah teknik purposive sampling. Penentuan responden dalam penelitian ini 
adalah pengunjung Tunjungan Plaza Surabaya yang pernah berbelanja pada 
event late night shopping. Teknik analisa data yang digunakan dalam 
penelitian ini adalah structural equation model (SEM). 
 Hasil penelitian ini menunjukkan bahwa event inventiveness dan 
event appropriateness late night shopping memiliki pengaruh positif terhadap 
kenyamanan  dsan pengaruhnya pada kepuasan konsumen pada event late 
night shopping. 
 















THE EFFECT OF INVENTIVENESS AND APPROPRIATENESS 
EVENT LATE NIGHT SHOPPING TOWARD SHOPPING 
ENJOYMENT AND THE EFFECT TO SHOPPING SATISFACTION 
IN TUNJUNGAN PLAZA SURABAYA 
 




 This study aimed to analyze the effect of inventiveness and 
appropriateness event late night shopping impact to shopping enjoyment to 
shopping satisfaction in Tunjungan Plaza Surabaya. 
 The sampling technique used in this study is the purposive sampling 
technique. Determination of the respondents in this study were those who had 
shop at event late night shopping in Tunjungan Plaza Surabaya. Data analysis 
technique used in this study is structural equation model (SEM). 
 Results of this study shown that inventiveness and appropriateness 
event late night shopping has a positive effect on shopping enjoyment that 
result in shopping satisfaction. 
 
Keywords: event inventiveness, event appropriateness, shopping enjoyment, 
shopping satisfaction. 
 
 
 
 
